ARNETTE

BORN IN 1992

Wrapped in

Q2 2025 - Editorial Product Story



Q2 2025 - Concrete Cool
EDM & HP STORYTELLING PROPOSAL

Product Storytelling Timeline & Goal
1 edm story & 1 HP story drop in Q2 25 - drive attention to a curated selection of wrap frames
inspired by ocean waves, 90’s surf culture, and organic silhouettes.

Product Push & Why
N1 2025 - sleek and organic wrap designs.

Assets
For EDM & HP story execution use creative assets from N1 2025 lookbook shooting.

Proposal

1 EDM STORY 1 HP STORY DROP

Suggested key messaging for storytelling: Suggested key messaging for storytelling:

«RINSE & REPEAT» «RINSE & REPEAT»

«Bring it back with ARNETTE» «Bring it back with ARNETTE»

ARNE I I E GLOBAL STORYTELLING CURATION TEAM

BORN IN 1992



RINSE & REPEAT

Born from the rhythm of waves and the flow while hitting the pavement, this
selection channels surf’s organic motion and street culture’s endless loop.

Rinse & Repeat is about movement that doesn’t quit. Featuring curved
silhouettes inspired by ocean breaks, wrapped shapes that echo speed, and a

design cycle that's anything but still.

Legacy reworked and built to hit again and again.
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PRODUCT STORYTELLING INSPIRATION
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HERO PRODUCT SELECTION
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ASSET SUGGESTION & KEY WORDS

ET

STORYTELLING KEYWORDS

*stills also available*
Wrapped in
Sleek and minimal
Surf inspired
Waves & tides
90’'s throwback

GLOBAL STORYTELLING CURATION TEAM


https://luxotticagroup-my.sharepoint.com.mcas.ms/personal/marta_dolci_luxottica_com/_layouts/15/onedrive.aspx?id=%2Fpersonal%2Fmarta%5Fdolci%5Fluxottica%5Fcom%2FDocuments%2FSito%20Arnette%2FSelezione%20immagini%2FHOME%20PAGE%2FREPOSITORY%20ASSETS%2F2025%2FLOOKBOOK%2FFINAL%2FsRGB%2072dpi%203000px&ct=1713257102892&or=Teams%2DHL&ga=1&LOF=1
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